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ABSTRACT
USE UPPERCASE, HELVETICA FONT, SIZE 14PT 

Your content of Abstract goes here…………….….. Use Helvetica Font, Size 9pt……….........…. Lorem ipsum dolor sit amet, consectetur adipiscing elit. Vestibulum id nisi quis erat sodales scelerisque non ut purus. Etiam lectus lectus, rutrum varius erat vitae, rhoncus vehicula est. Etiam in ligula eget sem bibendum rhoncus. Sed id finibus ex, vel vehicula felis. Suspendisse viverra, turpis ut luctus egestas, risus est dignissim diam, viverra feugiat sem sem fermentum ligula. Aliquam erat volutpat. Nullam ac elementum metus, nec aliquet metus. In aliquam posuere velit, rhoncus suscipit odio ultrices a. Vivamus ut consequat ligula. Nulla eu consequat augue, et interdum libero. Aenean interdum nisl id velit finibus, vel rhoncus diam congue. Ut scelerisque faucibus augue, non consectetur neque convallis non. Curabitur venenatis quam non vestibulum malesuada. Aenean tortor dui, sagittis et cursus vel, molestie sed nunc. Nullam eget molestie tellus, in rutrum leo. Praesent massa velit, blandit id nisl at, aliquet ullamcorper massa. Nam hendrerit dignissim eleifend. Nunc placerat orci in lectus efficitur maximus. Vestibulum ante velit, pharetra ut lectus vel, vestibulum placerat ligula. Phasellus molestie volutpat lectus, sit amet porttitor massa auctor sit amet. Aliquam iaculis volutpat metus, consectetur interdum urna mattis vel. Aenean at cursus magna. Ut porttitor non metus ut pretium. Quisque tempus bibendum est. Aenean consectetur rutrum tortor sit amet pretium. Nunc venenatis porttitor metus cursus posuere. Mauris facilisis dui vitae ligula tempus, sed tincidunt libero convallis. In nulla lectus, malesuada at tempor et, ornare quis dui. Mauris eu est tempus, ornare nisi ullamcorper, dapibus felis. Aliquam vitae sapien at ipsum auctor aliquam. Duis tincidunt, metus et sodales pharetra, arcu sapien pellentesque magna, in elementum sapien lectus sed ex. Nam finibus libero id dolor pharetra lobortis. Integer commodo lacus malesuada orci scelerisque pretium. Quisque tristique velit risus, sed scelerisque nibh imperdiet in.
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MAIN TOPIC USE UPPERCASE, HELVETICA FONT, SIZE 14PT 

For content, use Times New Roman Font, Size 12pt……………………………………..…….. Technological progress in the form of the internet, smartphones with upgraded cameras and social media platforms have reconstructed the way in which people capture, remember and interact with images of day-to-day life (Vivienne & Burgess, 2013). The emergence of social media has helped people transcend the manner in which they reach a wider group of audience via images, videos and updates. Accordingly, social media usage and the number of users continue to increase steadily and is predicted to grow further in the coming years (Kemp, 2018). More than three billion people use social media monthly and 90% of them access their social media accounts via mobile devices (Kemp, 2018).
For second paragraph and the rest use 1.75 tab indent…………………………….. Technological progress and shifts in social trends have allowed marketing specialists to move from traditional media such as broadcasting or print to social media as an advertising tool (eMarketer, 2017). Today, customers’ general tendency to avoid direct online advertising via banner blindness or advertisement blockers has given rise to a new type of social media advertising strategy (DeVeirman, Cauberghe, & Hudders, 2017); advertisements are now directly integrated into the content and design of social media posts. The wide popularity of Instagram as one of the leading social media platforms has enabled companies to market their products to a wider consumer base via a new type of celebrity (Sheldon & Bryant, 2016). The term “celebrity” continues to evolve and diversify with time; where once only movie stars, singers were called celebrities, fashion models represented by high-end agencies and ‘insta-famous’ influencers, i.e., micro-celebrities, are also now a core part of this group (Alperstein, 2019).

Subtopic use Lower case except first letter, Helvetica font, Size 14, Italic
For content, use Times New Roman Font, Size 12pt…………………………. ……………… A new type of social media advertising has been gaining popularity in recent years whereby 86% of marketers collaborate with micro-celebrities to promote their brands in the social media (Linqia, 2018). This term was first coined by Theresa M Senft in 2001 while conducting a research explaining how the usage of online tools helped “camgirls” forge a new performance style (Herskovitz & Crystal, 2010). This motivated people to accentuate their online popularity via digital technologies like images. blogs, videos and social networking sites (Senft, 2008).
For second paragraph and the rest use 1.75 tab indent…………………………….. Technological progress and shifts in social trends have allowed marketing specialists to move from traditional media such as broadcasting or print to social media as an advertising tool (eMarketer, 2017). Today, customers’ general tendency to avoid direct online advertising via banner blindness or advertisement blockers has given rise to a new type of social media advertising strategy (DeVeirman, Cauberghe, & Hudders, 2017); advertisements are now directly integrated into the content and design of social media posts. 




**All Main Topic and Subtopic follow the same procedure and format as stated above and should have empirical structure as below:
 
· INTRODUCTION 
· LITERATURE REVIEW
· METHODS
· FINDINGS AND DISCUSSION
· YOUR CONTRIBUTIONS AND IMPLICATIONS / CONCLUSION


**Example of Table 

Table 1. Your Title of Table goes here…. Use Times New Roman Font, Size 12pt, Left Align
	Name
	Interest
	Insta Id
	Followers

	Sia
	Fitness
	diaryofafitmommy
	1.1 million

	Salman Muqtadir
	Lifestyle & Fitness
	salman_tbf
	822k

	Tawhid Afridi
	Traveller
	tawhid_afridi
	446k

	Raba Khan
	Comedian & Lifestyle
	rabakhan
	412k

	Shoumik Ahmed
	Fashion & Fitness
	Shoumik_who
	322k

	Ridy Sheikh
	Dancer & fitness
	ridysheikh
	305k

	Sumaya Meem
	Makeup Artist
	beautybookbysumaya
	100k

	Asmaul Tisha
	Fashion
	kingtisha_08
	66k

	Iftekher Rafsan 
	Foodie
	thechotobhai
	54k

	Nowshin Prova
	Foodie
	provaeats
	37.3k

	Aniqa Alam
	Traveller & Fashion
	the.aniqa.alam
	21k
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Center Align
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**Example of Biodata


Author 1 name without position
Use Helvetica Font, Size 14pt
Your Brief Biodata goes here………. Use Helvetica Font, Size 10.5pt…………
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Vestibulum id nisi quis erat sodales scelerisque non ut purus. Etiam lectus lectus, rutrum varius erat vitae, rhoncus vehicula est. Etiam in ligula eget sem bibendum rhoncus. Sed id finibus ex, vel vehicula felis. Suspendisse viverra, turpis ut luctus egestas, risus est dignissim diam, viverra feugiat sem sem fermentum ligula. Aliquam erat volutpat. Nullam ac elementum metus, nec aliquet metus. In aliquam posuere velit, rhoncus suscipit odio ultrices a. Vivamus ut consequat ligula.  
Author 2 name without position
Use Helvetica Font, Size 14pt
Your Brief Biodata goes here………. Use Helvetica Font, Size 10.5pt…………
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Vestibulum id nisi quis erat sodales scelerisque non ut purus. Etiam lectus lectus, rutrum varius erat vitae, rhoncus vehicula est. Etiam in ligula eget sem bibendum rhoncus. Sed id finibus ex, vel vehicula felis. Suspendisse viverra, turpis ut luctus egestas, risus est dignissim diam, viverra feugiat sem sem fermentum ligula. Aliquam erat volutpat. Nullam ac elementum metus, nec aliquet metus. In aliquam posuere velit, rhoncus suscipit odio ultrices a. Vivamus ut consequat ligula.  



**Do not insert Header and Footer



The End



image1.png
Perceived usefulness H2 (BCI = 0.092 - 0.189)

H3 (Tvalue =

.109) 'Ha (BCI =-0.0130, 0.0250)

H1 (Tvalue = 12.745)

/ Hs (T-value = 2.987)
Perceived risk
partially significant





